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Trade Fairs Management (2109401) 2109401 4 laill (a jlaall 3l
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This course addresses the role and importance of S Al o jlaall ja Jolii e Balad) 138 S
trade fairs of all types in achieving the goals of 28 9 da ) claliial) Gl (gad B lge ) o Cilida
profit and nonprofit organizations on the i Cun A gl g a8y g Aaall (5 gienall o Ay )
national, regional, and international levels. The Al (i slaal) adli 488 J oY) o o ) Bakal)
course is divided into two sections: The first A aal) B AS Laall Ads Al g fisa g Jold Sy
discusses the organization process of trade fairs, Uasas 96213ty Jlas Y cilalala jlai dga g (pe AdliAA)
while the second explains the participation in i) Jo 48 )l 5 andil) g LAT) g Jadadill) Cildes
fairs from the business firms' perspective; It also < gl A Ay gl < g aal aals 4 el (i jlaal)
includes the planning, implementation and raall
control of fair activities. (Prerequisite:
Marketing channels management, 2109124).
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